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As the old saying goes, ―Bitter medicine cures sickness, unpalatable advice 
benefits conduct‖. Undoubtedly, the employees’ active voice behavior is helpful in 
improving the cooperation and competition. Especially in nowadays, the advantage of 
organizational competitive is bursting and ruining fiercely. As a resource of ideas, 
employees become an unshakable advantage of the organization. However, lots of 
employees have chosen to keep silence. It is believe that voice behavior is a risky and 
useless thing, not only wasting time and energy, but also bringing overlook, hostile 
and revenge. Therefore, there is a contradiction: on the one hand, employees’ voice 
behavior is very important; on the other hand, employees avoid to making advice. 
This contradiction provides a realistic background for the research of employees’ 
voice behavior in the organization.  
In recent years, the emergence of voice behavior makes massive achievements. 
However, most of the research put focuses on the external factors and the process of 
behaviors, which are seldom concerning the internal emotion and mental mechanism. 
Base on those shortages of theory, this paper starts with the view of emotion, trying to 
investigate the relationship among emotional intelligence, organization-based 
self-esteem and voice behavior. This paper samples 226 subordinates to test the 
hypotheses. With the help of SPSS17.0, we found the following conclusions: 
(1) Emotional intelligence predicts the voice behavior positively. 
(2) Emotional intelligence has more significant effect on prohibitive voice 
behavior than promotive voice behavior. 
(3) Organization-based self-esteem moderates the relationship between emotional 
intelligence and voice behavior positively. 
(4) There are significant differences in voice behavior by partial population 
statistic variables and organizational culture types. 
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